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• Case summary, including the dilemma
• Learning objectives: Highlight the primary focus and what students should learn.

    Introduction
• Background Information: Provide context about the organisation or scenario.
• Main Protagonists and other stakeholders: Introduce key individuals or

groups involved.
• Context setting: Describe the environment in which the case takes place.
• Case dilemma: The problem/issue faced by the protagonist.

    Case Body
• Detailed Narrative: Provide a thorough account of the situation.
• Relevant Data, Facts, and Figures: Include essential information to

understand the case.

    Conclusion
• Unresolved Issues: Identify any remaining questions or issues.
• Revisit the Dilemma and next steps
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    Teaching note
• Case synopsis
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• Additional readings or references: Recommend further reading materials or  
   references for deeper understanding.
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